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Henry DeVries to Speak at November Annual Conference  
    Henry DeVries, best-selling author, adjunct professor of Web marketing at the 
University of California San Diego and president of Henry DeVries           
Communications, Inc., a Web marketing for non-profits firm, will be teaching a 
seminar at the annual conference in November. Mr. DeVries is past president of 
San Diego’s High-Tech Marketing Alliance, a trade association he co-founded in 
1985. He has a master’s degree in business from SDSU and a BA degree in      
communications from UCSD. 

“Winning Through Clientology for Private Investigators: 

How To Use The Science of Clients” 
              The seminar provides detailed instructions on how the most successful small business owners and 
professionals handle four conversations that increase revenues: 

1. How to attract more potential clients to contact you (how to get more at bats). 

2. How to get to yes with more clients (how to raise your batting average). 

3. How to talk about money in non-manipulative yet persuasive ways (how to make more money per client). 

How to up sell, cross sell and help sell  existing and past clients (how to increase the lifetime value of clients). 

Overall, seminar attendees walk away with more knowledge of how to bring in more business, grow the    
business with current clients and smooth over the rough spots.  

Pomona Shilo Inn Suites Hotel & Conference Center 
NOVEMBER 2 & 3, 2007 

~  2007 ANNUAL PICA CONFERENCE ~  

       Forensic DNA Identification           
“Obtain genetic profiles from DNA Analysis”                   
Instructor: Qualified Instructor                                   
Company: DNA Services of America                          
Website  : www.dnasoa.com  

        Environmental Investigations                            
“Sensitive information gathering and research”              
Instructor:  Nichols J. Smith, CPP                       
Company:  Parrent Smith Investigations                                                                  
Website  :  www.psinvestigates.com 

                    Analytic Interviewing                          
“Obtain accurate information through interviewing”    
Instructor: Qualified Special Agent               
Company: The Institute of Analytic Interviewing  
Website  : www.analyticinterviewing.org  

                 New Client Marketing                                          
“Increase business and value of existing clients”  
Instructor:  Henry DeVries, MBA                    
Company:  New Client Marketing Institute           
Website  :  www.newclientmarketing.com 

FOUR TWO HOUR EDUCATIONAL SEMINARS OFFERED WITH TRAINING CERTIFICATES 
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Interviewing Source Documents 
likely  there’s a trust deed 

nearby. Find out what other docu-
ments might be associate with this 
one.  

Are you married? Some docu-
ments have partners from the very 
beginning. Make certain you’re re-
questing both. 

Why are you here? Figure out 
what the creators of the document 
wanted it to accomplish. A divorce 
decree could not exist if there was-
n’t a marriage certificate on file 
somewhere. 

What is your job anyway? 
How are people using the informa-
tion contained in the document to-
day? 

What information do you 
have? Be sure to ask about every 
entry in every block, box or line. 

Who told you this stuff? The 
information came from someone. 
Determine who might have pro-
vided it and make sure that person 
had the information right. 

With whom are you allowed to 
talk? Find out if it’s public    record 
and if it will hold up in court. 

Did anyone verify your infor-
mation? People can write whatever 
they want on a form. Find out if it’s 
likely that the information is        
correct. 

How so I know you’re telling 
me the truth? Yes, documents can 
also lie to you — or maybe they’re 
misinformed. Don’t fall into the 
“because I saw it in righting, it must 
be true” trap. 

What other secrets are you 
keeping? Read every word on a 
document. Read the fine print. If 
you don’t understand something on 
the document, ask someone who 
knows. 

Who else have you been talk-
ing with? Check to see if there’s a 
log of who’s seen the file. 

If you don’t know the infor-
mation I’m looking for, who 
might? Even a document that’s 
seemingly void of valuable infor-
mation may have indicators embed-
ded within it that give clues to peo-
ple or other files that might have the 
answers. 

Are you legal? Make sure you 
don’t have a fake or altered docu-
ment. If someone else provides you 
with a public record document, 
check it against the one on file with 
the government agency that issued 
it. 

How did you get here? Find 
out the normal flow of that particu-
lar type of document. For example, 
in Los Angeles County, death cer-
tificates spend a few days at the Los 
Angeles County Health Department 
before they go into “no man’s land” 
and eventually find a permanent 
home at the office of the County 
Recorder. 

Are you retired? Some docu-
ments have become obsolete. Find 
out if there’s an updated version or 
if the document is no longer valid 
for one purpose or another. 

What’s your life expectancy? 
Check the records retention policy. 
Grab a copy of it while you can — 
before it walks “The Green Mile” to 
the shredder. 

With whom have you been 
intimate? Look on the document, in 
the files or on some other register to 
find out who may have processed it 
or handled it. 

Are you really a blonde? 
Make certain that nobody has     
altered the document. 

(...continued on  page 5) 
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Investigators worth their salt 
would never consider conducting an 
interview where they only asked 
one question. They’ll do the equiva-
lent, however, when they pull a 
public record document, jot down 
that important piece of information 
and then shove the piece of paper 
into a file folder. The most success-
ful investigators gently squeeze as 
much information as they can out of 
documents — just as they do with 
the people they interview. 

The trick is to interview the 
document. Here are 25 questions 
you can ask: 

Who’s your daddy? People 
create forms for a purpose. When 
you know who created it and why, 
its information will take on more 
meaning. 

When were you born? The 
date of issue reflects the needs at 
that time. Someone may have up-
dated the information when policies 
or requirements changed. 

What language do you speak? 
Bureaucrats love acronyms, nick-
names and even secret codes. A 
perfect example is the U.S.        
military’s use of the SPN 
(Separation Program Numbers) 
codes many veterans never noticed 
on their discharge papers. They 
contain information that could be 
damaging to service personnel who 
may have been suspected of being 
homosexuals or mentally unstable, 
a m o n g  o t h e r  s i t u a t i o n s                  
(to translate yours,  go to           
http://usmilitary.about.com/od/
theorderlyroom/l/blcode1.htm). If 
you don’t know what something 
means, ask someone. 

Where do you live? You might 
need to make another visit. 

Who else is in your family? 
Wherever there’s a grant deed, it’s  
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●    Locate and investigate additional potentially responsible parties. 

●    Determine the chronology of ownership and or corporate succession. 

●    Uncover any Government contract information related to the site. 

●    Obtain and examine company business records, public or in private archives.  

●    Obtain information from interviews with employees and former employees. 

                       New Client Marketing                                           

●    Better establish and maintain rapport with others. 
●    Better understand and read another person's non-verbal communication. 
●    Identify  and recognize signs of deception. 
●    Obtain an accurate recall of events from witnesses and victims. 
●    Learn how to better formulate questions and when to ask them. 
 
 

Environmental Investigations                             

 Analytic Interviewing 

                       Forensic DNA Identification  
           

● Testing collected evidence for analysis or retesting for accuracy.                                                  

● Auto or motorcycle accident or product tampering, investigations.                                                

●  Identification of human remains for insurance fraud or tragic events.                                          

●    Paternity and drug confirmation for criminal and consumer matters.                                      

● The importance of the chain-of-custody  for all collected samples. 

Improve your interviewing and investigative techniques 

Conducting a comprehensive environmental source Investigation 

Applications for forensic DNA identification 

●    How to create more business with qualified prospects. 

●    How to grow your business with your current client base. 

●    How to generate more revenue from current and past clients. 

●    How to earn a better return on your investment of time and money. 

●    How to produce leads and covert them into clients. 

The most cost-effective, time-efficient way to attract clients 

Educational Seminars Offered at the November Conference 

  2007 Annual  Business Meeting & Conference Friday & Saturday- November 2 & 3, 2007 Pomona 

 $189 PICA Member 
$289 Non-Member 
$  45 Banquet Dinner Only 
$109 Deluxe Suite 

+Friday Vendor Reception 
+Friday Banquet Dinner 
+Saturday Breakfast-Lunch-Snacks 

 

+Saturday Educational Seminars 
+Conference Notebook 
+Educational Training Certificate  

REGISTER AND PAY ONLINE AT: www.picaconference.com 
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Debit Card Acceptance—Take Them All! 

Electronic Check Acceptance 

MyMerchantView.net 

VISA, MASTERCARD, AMERICAN 
EXPRESS, DISCOVER, DINERS CLUB 

Discount for PICA Members 

Call Karin Spencer (714) 366-0457 

and mentioned you saw this ad in  

The PICA Investigative Reporter! 

 
 

If you are sick, disabled or seriously 
injured could you use extra cash to 
help you pay those bills? 

 

AFLAC PAYS CASH DIRECTLY TO YOU 

AFLAC HELPS PROTECT: 

Your  Family - Income - Savings 

AFLAC HELPS YOU STAY AFLOAT 

For more information or a free            
presentation at work, please contact: 

MONA MARCOS: 818-550-6221 

www.PICAconference.com  
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Interviewing Source Documents 

(...continued from page 2) 

Do you have any twin brothers or sisters? There may be copies of that same document in other offices or other 
agencies. For example, death certificates have twins in the state capital. Many people re-file discharge papers or UCC 
filings at the county recorder to make it easier to obtain certified copies in the future. 

Would you be willing to testify in court? If there’s even a chance you’ll need it in an “under oath” situation, 
make sure you buy a certified copy. 

You’re not planning on leaving town, are you? Put your copies in a safe place — a fire safe is best. It never hurts 
to scan copies and store them on CDs or DVDs or on another computer. Be sure you don’t store them in the same 
building as your original copy. 

The more questions you ask of a document, the more information you’ll have today. In addition, when you    
encounter that kind of document in the future, you’ll be miles ahead. It’s a good idea to 
investigate yourself and gather copies of all of the public records documents that you have 
generated in your lifetime. Because you know the answers to many of the questions one 
might ask of the document, the entries will make more sense. 

Don Ray was the speaker at PICA’s Orange County District’s May 16th meeting. 

Don Ray is the author of “Diggin’ Up Gold on the Old Paper Trail; A Workbook for 
Investigatin’ Folks.”  

You can reach him at donray@donray.com. 

© 2007 Don Ray (818) 237-3728 

 donray@donray.com 

One time usage rights for “The PICA Investigative Reporter” 

The P.I. Museum was founded in 1978 and operates on the           
generosity of other Private Investigators, Interested Parties and Ben. 
Harroll’s personal interest and financing.  Charter    Founder’s Circle 
Memberships are: Individual, Pinkerton, Vidocq and Sponsor.   
Founder & Curator  (Ben) Benjamin R. Harroll, PI #7085  

                     www.pimuseum.com  (619) 239-6991 

Enrique Mercado, Atascadero 
Mitch Seflin, Sherman Oaks 
Lawrence Wong, Anaheim Hills 
Kent Morgan, Murrieta 
Roger Lemasters, Temecula 
C.J. Ford, Jr. Anaheim 
Charles Reinbolz, Redlands 
Mike Alford, Santa Clara 
Vicki Boser, Mill Creek 
Steve Moosavi, Santa Ana 
 

Bob Velez, Ventura 
Wayne James, Simi Valley 
Hector Cavazos, Kingsburg 
Jim McDonald, Murrieta 
Charles Eproson, Jr., Lodi 
Terry Thompson, San Bernardino 
Steve Butler, Newbury Park 
M. David Donowho, Blythe 
William Hunt, Santa Ana 
Eric Agaki, Hollywood 

PICA’s Membership Continues to Grow… 

Edward Carpenter, Murrieta 
Joan Murphy, Los Angeles 
Scott Devereaux, Santa Monica 
Kevin Schumacher, San Bernardino 
Alyson Brewer-Hay, San Francisco 
Mitchell Cox, Redlands 
John Parker, Long Beach 
John Clausen, Auburn  
Enrique P. Mercado, Atascadero 
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InsuranceTek, Inc. 

E & O Coverage Offered 
at Discount Rates to  
PICA Members with no          
deductible. 

 

A typical agency of one owner, with up to 
$12,500 in employee payroll may obtain       
insurance for as little as $816.31 annually, 
which INCLUDES all fees and tax. The policy 
carries a $1,000,000 Occurrence Limit and a 
$2,000,000 Aggregate Limit for General       
Liability and MATCHING limits for Professional 
Broad Form E & O coverage, all with NO      
DEDUCTIBLE and written on an Occurrence 
Form. In addition, InsuranceTek, Inc. offers 
other lines of insurance in California, such as 
Personal Lines, Property, Office and Crime. 

Eric Vennes and Vicki Boser, Account Execu-
tives for InsuranceTek, Inc. are offering to PICA 
members, numerous insurance packages at a 
discounted rate. Vicki Boser, one of PICA's 
newest members, has been helping Private  
Investigators and related professions with their 
insurance needs for over twelve years.  

If you are currently insured by one of the other 
"Big Boys", you owe it to yourself to look into 
this important membership benefit and see if 
InsuranceTek can increase your bottom line. 

PICA and InsuranceTek - in partnership 
to benefit YOU!  

Protect your Agency, your assets, your         
employees and yourself. 

InsuranceTek, Inc. - "ITI" 

888-505-1555 Office 

206-356-0875 Cell                                             

www.insurance-tek.com 
ericv@insurance-tek.com  
vicki@insurance-tek.com 

 

PICA Investigative      
Reporter-Advertising 

Rates 

PICA Members: 

Full Page $200.00 

1/2 Page $100.00 

1/4 Page $50.00 

Business Card $25.00 

Non-Members: 

Full Page $250.00 

1/2 Page $135.00 

1/4 Page $75.00 

Business Card $35.00 

picaeditor@aol.com 
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Bust Stress Before It Busts You 
        Joanie Gillispie, Ph.D. 

 

 Stress is an inevitable part of life. But it’s how you deal with stress that 
makes a difference…between a life well-lived and a life that just gets by or 
topples over the edge one way or another. As private investigators, you         
experience more than your share of stress. Why? Because not only do most of 
you come from careers in law enforcement (where many of your trauma issues 
were not treated adequately enough) but in your work now you deal with     
people who suck you into their stressful lives, thus adding to your own.  

 As we get older, stress, especially the chronic kind that we usually  
ignore, takes more of a toll on our overall health. Here are some tips to help you maintain your well-being when so 
much of your day alternates between endless paperwork and high stakes chasing after others who are doing      
harmful things. 

Stress Tips 101 
 Stress is cumulative. Your body, brain, and emotions remember. So a current event tends to reactivate the 
thoughts and emotions from prior ones, whether you realize it or not. Whether you experience a sudden major 
trauma, like 9-11 or a car accident, or a series of minor ones, like relationship conflict, illness, or family turmoil, 
the effects of stress show up in your body, with elevated stress hormones, clogged arteries, or psychologically like 
isolating, making excuses about why you can’t exercise, using substances or activities (T.V., computer gaming, 
alcohol, food) to numb feelings of distress rather than explore them. 

What’s a P. I. to Do?  
 Get a grip on your health. Get enough sleep, proper nutrition, exercise 1 hour per day, and grow a         
sustainable social support network of diverse people who make you feel good. This is the only life you get and 
most of it is supposed to be happy! 

 Look out for each other. Reach out often and ask “how are you doing?” And then listen. Stay connected in 
person, in professional groups, even via email. There’s nothing like real, empathic understanding of a colleague to 
make you feel that all the effort you put into your job is worth it.  

 Private Investigators are part of a specialized group of professionals who have very unique occupational 
stress. Much of what you do deals with the criminal underbelly of our society and is undercover so you can’t even 
talk about it with colleagues. Others who are not in your line of work cannot understand your stressors and often 
you may bring the stressors home without really being able to unburden yourselves to loved ones. 

 But wait! It’s not all bad. You may actually like what you do (or at least some of it). It’s not boring and 
you are doing a real service to society, albeit unacknowledged. However this kind of stress does take its toll and 
we know that stress that is not managed well reduces your well-being. Sometimes your mood may become so   
incrementally less happy that you hardly notice but nothing is very much fun anymore. This low level depression 
is called dysthymia. Or perhaps you deal with heightened anxiety by knocking back a few every night or waking 
up in the middle of the night worrying.  If this sounds like you, get help and change what you’re doing! 

 Yes, you can teach an old dog new tricks. Keep learning and have more fun. Brain research is pretty clear 
that we have the capacity to grow new neurons until the day we die which protects against age-related cognitive 
decline, helps us manage day-to day frustrations better (including the kind that crops up in the daily like of a P.I.). 
Taking time for fun sounds simple but it gives us an emotional boost and makes us more resilient to the harmful 
effects of stress. It’s simple. When you’re having fun, you’re more fun to be around! Is there anything cuter than a 
50- something P.I. who salsa dances or is learning Italian?     

(...continued on  page 10) 
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A Look Back at Last Years Annual Conference in Pomona 
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President  

Steve Wachtel    818-895-6191 

1st Vice President 
Bill Rhetts    909-383-8510 
 
2nd Vice President 
Claude D. Ammons III  909-931-3595 
 
Secretary / Treasurer  
Reinhardt Schuerger   661-298-4660 
 
Los Angeles District Director 
Dale Gustafson   805-579-0641 
 
Orange County District Director 
Gary S. Brummond   866-472-2666 
 
San Diego District Director 
Sarah Carson    877-783-6303 
  
Inland Empire District Director 
Larry Smith    909-793-1766 
 
Central Coast District Director 
Paul Dryman    805-371-1264 
 
Bay Area District Director 
Steve Klinger    650-571-7844 
 
Northern California District Director 

T. Michael Walker   800-875-5209 

Staff Associate 
Executive Director 
Ann Marie Batesole   818-249-1732 

Volume 4, Issue 8 Page 9 Last Year’s Annual Conference in Pomona  Sold Out 
 PICA 2007 BOARD OF DIRECTORS  
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(...continued from page 7) 

Bust Stress Before It Busts You 
 

How To Know When You (or someone you love) Needs Help 
 If there has been a recent trauma (defined as real or perceived life-threatening event that affects you or someone 
close to you) get support immediately. I work with too many patients who experienced a sudden traumas or experienced 
a clinical depression and did not get the help they needed right away. The health websites listed below have much help-
ful information and resources to teach you how to cope more effectively with stress. Most importantly these organiza-
tions list the symptoms and warning signs of psychological conditions that may require professional assistance.  

 

Three Steps To Get The Help You Need When You Need It 
 

STEP 1:   

Try 3 sources and three different therapists and ask them the same 3 questions. Your county psychological association, a 
referral from a trusted friend, and perhaps your physician are good places to ask for referrals. 

STEP 2:  

Then call three mental health clinicians and ask them: 

What kind of therapy do you do? (If they cannot explain this so you understand it, you probably won’t get much          
from  therapy with this person). 

How do you structure the sessions? (A 45-minute hour? Double sessions? weekly sessions at the same time? Open to 
bringing in a family member if you need to or individual only? You are paying for this service and you have the right to 
know what an actual session would look and feel like. The fit here is important). 

How would I know therapy is helpful? (This is central. Do you set goals together and measure them? Do you evaluate 
each session or not? Do you see the notes? Do you get a road map of where you’ve been and where you’re going?) 

STEP 3:  

Based on steps 1 and 2, choose a therapist and stick with it for 3 sessions. Good therapy can really help you achieve a 
higher level of well-being through the authenticity and support within the interpersonal, therapeutic relationship itself, 
through learning skills and interpreting what’s in your noggin’, and finally to generate insight that allows you to manage 
your emotions, behavior, and relationships more effectively. You’re worth it! 

Dr. Joanie Gillispie teaches at Dominican University and Alliant International University and is a     
psychologist in private practice in the Bay Area. She is currently the President of the Marin County    
Psychological Association and is also the author, with Jayne Gackenbach of Cyber.rules: What You 
Really Need To Know About The Internet.          

Working from both individual and systems theories, she employs a collaborative model of treatment, 
consulting, and teaching that fosters authentic relationships that then become the foundation for growth, 
learning, and change.              

Resources 

HYPERLINK "http://www.apa.org" www.apa.org American Psychological Association has stress questionnaires and is a 
wealth of information. Try their help line:  HYPERLINK "http://www.apahelcenter.org" www.apahelcenter.org  or for 
death of a co-worker go to this web site: www.apahelpcenter.org/articles/article.php?id=120 for Six Myths About Stress 
www.apahelpcenter.org/articles/article.php?id=17 

www.nihm.nih.gov   National Institute of Mental Health                  drjoanie@hotmail.com                 
415-380-9985 
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A Look Back at  2006 ANNUAL CONFERENCE - sold out 
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PICA’s Membership Continues to Grow... 
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Raymond Franco, Fresno 

Charles Cheesman, Norco 

John Troxel, Camarillo 

Frank Coonis, Hermosa Beach 

Stephen LeSieur, Rancho Murieta 

Mark Habberfield, Bakersfield 

Robert Gardner, Camarillo 

Thomas G. Tomka, Claremont 

William E. McDonald, Chula Vista 

David McCain, Huntington Beach 

Roger Short, Brentwood 

Edwin Sambrano, Placentia 

Glenn S. Brown, Los Angeles 

Alice Yoakum Shook, Los Angeles 

Chris Ghandour, Riverside  

David Barnard, Cerritos 

Vincent Parco, New York 

Marvin Parker, Brookings 

Thank You to our 2006 Conference Sponsors and Vendors! 

 FindMySkip.Com 

DGA DetectivesDGA DetectivesDGA Detectives   

EK Balam Investigations Informed Decision 

Mary Dobson Transcription Services 

Diverse Publications 

Nick Harris Detective Agency 

TRIEDSTONE INVESTIGATIONSTRIEDSTONE INVESTIGATIONS  

Phil Tyner, Oxnard 

Todd Clarke, Ripon 

Dan Wylde, Rialto 

Carol A. Redding, La Jolla 

Robert Garcia, Highland 

Jason Betts, Altadena 

N. Lee Shear, Nevada City 

Justin Hodson, Fullerton 

Matt Brown, Santa Clarita 


